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Social media is becoming more and more frustrating, right? If you have used it to connect with your audience for ten
years or so, you undoubtedly have seen crazy changes in your reach. If you’re new to the social media for business
scene, reaching 2% of your audience probably feels pretty normal.
 
But if you’re not reaching your audience, how are they going to know who you are and all the wonderful things your
business can bring them?
 
When it comes to building a loyal following, there are several things you can do. Ultimately, reach is still dependent on
the platform’s algorithm, but every social media channel claims to respond to value. To reach more people, you need
them to see you as providing valuable content they want to interact with. Here’s how you can start doing that. 
 

Get Your Business in Good Social Media Shape
Before we get into strategy and posting ideas, it’s important to get your social media accounts in good shape. Make sure
your profile is complete, up to date, and visually appealing. Use a high-quality profile picture and cover image. If you
have a profile you are no longer using, don’t just leave it languishing. Add a few posts to it about where you are posting
now. An image post or funny video can help people who find you on one platform, locate you on another.
Use analytics tools to understand where you are now. Identify what types of content resonate most with your audience.
Check when they are most active. Use that to influence your posting content and scheduling. As you change your
posting, track your progress to see what’s working.
Finally, keep up with the latest social media best practices and algorithm changes. They are always evolving changing.
Now, let’s talk about content.

Start with a Strong Content Strategy
We all know stories about how a video went viral, but for business you need to develop a strong and consistent strategy
that revolves around dependable and valuable content. If something goes viral, awesome. But don’t count on it as part of
your content strategy any more than you would see buying a lottery ticket every week as a way to fund retirement.
 
When creating a social media content strategy for business, you want:

High-Quality Content. The foundation of your social media presence is compelling and valuable
content. Post images, videos (this is a must), and text that resonate with your target audience.
Consistency: Develop a content calendar to help plan and schedule your posts. Post regularly to
stay top-of-mind with your audience. Consistency is key to becoming top of mind. Sometimes
consistency can even trump value in the short term. For instance, there was an author on TikTok
who created some of the most boring videos I have ever seen—speaking in a monotone about the
details of everything she did every morning. She posted with the regularity that some people

reach for their morning coffee. Darn if she didn’t grow a massive following on consistency alone.



reach for their morning coffee. Darn if she didn’t grow a massive following on consistency alone.
Every morning, there she was. And in the same way you might find yourself staring out the
window in a daze while you make coffee, I watched her videos.
Variety: Mix up your content formats to keep things interesting. Try using
images, videos, carousels, live streams, stories, and polls. But…keep to your branding so that
people will know it’s you immediately.
Value: Offer educational, entertaining, or inspirational content that provides value to your
followers.

Engage
The algorithms base their determination of valuable content on what people are interacting with. That means you must
motivate them to go from a passive state of watching (or reading) to an active pursuit of commenting. That’s not always
easy, but here are some best practices you can implement:

Respond to Comments and Messages as soon as possible. Show you value your commenter’s
interaction. When appropriate, ask them questions in the comments. This will help continue the
conversation. Speaking of…
Ask Questions and Run Polls:  Encourage conversations and participation by asking questions
and conducting polls. Stickers are an engaging way to do this on Stories.
Use Interactive Features: Utilize features like live streams, Stories, and Q&As to connect with
your followers in real-time. Facebook, for one, notifies your followers when you go live.
Community Building: Foster a sense of community by sharing user-generated content. If
someone posts a picture of your products or a review, share it and thank them.

Get More Views
Again, the algorithm has a lot to do with how many people see your content. Just because you post does not mean it will
be seen. Recently, Instagram seems to be showing more content to non-followers than followers. Here are ways you can
build on that:

Cross-Promotion. Promote your social media accounts on your website, email
signature, newsletter, and other marketing materials. Make sure everyone who does business
with you (or is researching your business) knows where to find you on social media.
Hashtags. Use relevant hashtags to help people discover your content. Research popular and
trending hashtags in your industry and community. Speaking of trending, it’s okay to try a little…
Bandwagoning. Jumping on the bandwagon (or posting about something that’s trending or using
trending music) is a good way to get new eyes on your content. It may feel a little insincere at first
and out of line with your business, but if you do it in a fun way, it can show a lighter side of your
personality and help people feel more connected to you.
Collaborations. Partner with influencers or other businesses in your niche or town to reach a
wider audience. Do interviews, videos, social media posting battles, and other collaborations to
get attention. Talk to your chamber. They may be able to help introduce you to the perfect
business partner. Check out this “sign war,” which made it out of the social media trenches and
onto a local TV station.

Building a loyal following takes time and effort. Be patient, consistent, and focused on providing value to your
audience, and you'll see your interactions grow over time.

Christina Metcalf is a writer/ghostwriter who believes in the power of story. She works with small businesses, chambers of
commerce, and business professionals who want to make an impression and grow a loyal customer/member base. She loves
road trips, hates exclamation points, and is largely disappointed in the ongoing changes to algorithms.
_______________________________________
Medium: @christinametcalf
Facebook: @tellyourstorygetemtalking
Instagram: @christinametcalfauthor
LinkedIn: @christinagsmith

Dawn Murray
Executive Director
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Custer State ParkCuster State Park
Announces Trail UpgradesAnnounces Trail Upgrades
and Temporary Closuresand Temporary Closures

Pierre, S.D.- The South Dakota Game, Fish and Parks today announced
the start of a significant trail upgrade project aimed at enhancing the
visitor experience and preserving the natural beauty of Custer State
Park.
 
To facilitate these improvements, portions of the Sylvan Lake
Shoreline Trail will be temporarily closed, while the entire Sunday
Gulch Trail will be closed starting September 9, 2024, and continue
into the spring of 2025.

For more information about the trail upgrades or the Sylvan Lake
Master Plan, please visit custerstatepark.comcusterstatepark.com or contact Lydia Austin
at Lydia.Austin@state.sd.usLydia.Austin@state.sd.us
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mailto:fbaumann@custersd.com
mailto:phattervig@custersd.com
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Please take note of the following message from Gena Keller:
 
Food insecurity affects anywhere from 14.8 percent up to 48
percent of households across South Dakota. This reality has a
significant impact on many families in our community, calling for us
to come together and take action. In my first year of running
Hounds, Pugs, and Hugs, a beloved dog and animal daycare, I
have been blessed by the support and kindness of this community.
Throughout the past year, several fundraising events have been
held to benefit our veterans, from Midwest Honor Flight and
Soldiers' Angels, to providing gifts for our veterans at the Michael J.
Fitzmaurice Veterans Home in Hot Springs.
 
As Veterans Day approaches, we have another opportunity to unite
and extend our support, not only for our veterans but also for those
struggling with food insecurity. With food insecurity reaching higher
levels, there is an urgent need to help those facing this challenge.



levels, there is an urgent need to help those facing this challenge.
Therefore, I am calling on each of you to help stock the shelves of
The Storehouse, located at 66 Centennial Drive, right here in
Custer. The Storehouse provides essential food supplies to many
families in our area, and your contributions can make a significant
difference.
 
If you are interested in making a non-perishable donation, blue tote
bags are available from the following businesses: The Custer
Chamber of Commerce, The Custer County Chronicle, Vector
Design Print & Tech, and from me. By filling these blue tote bags
with food items, you will be directly helping to alleviate the burden
of food insecurity for families in our community. Together, we can
make a profound impact. Let us rally our efforts, just as we have for
our veterans, and ensure that no family in Custer has to go hungry.
Your generosity and compassion will help lift the burden for those in
need, and there is no better time than now to show our support.
Thank you for standing and uniting as we prepare to honor our
veterans and uplift our community.
 
Please have your donations dropped off by October 5th, 2024. If
you have any questions, please contact me at 605-880-0655.

 HWY 385 ROUTING INITIATIVE  HWY 385 ROUTING INITIATIVE 
BH&B is sharing information related to the upcoming Hwy 385

infrastructure improvement project that will include routing options and

continuous business promotion. BH&B's goal is to educate and to

explain that this simple detour will not prevent, nor should it discourage

visitors from enjoying their vacation in the Black Hills.

Visit Route Reimagined

A free text-in service is being used to communicate
major traffic changes.
To subscribe, simply text “US385” to 605-566-4041.
Subscribers can unsubscribe at any time.

https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c
https://routereimagined.com/


To have things added to Buffalo Bytes, please send to  bytes@custersd.com. Items need to be received by Wednesdays at
noon in order to be added to weekly Buffalo Bytes. Thank you!

MARK YOUR CALENDAR

September 12
Custer Chamber Mixer at the Gold Pan Saloon

5pm

September 19-22
Mickelson Trail Trek

October 17
Custer Chamber Annual Dinner

October 25
Custer Chamber Monster Mash

October 31
Custer Chamber Merchant's Trick or Treat

WEEKLY HUMOR

mailto:bytes@custersd.com


CHAMBER HAPPENINGS







The time has come to start planning for next year's Chamber mixers!
Here are a couple of things to remember about the Chamber Mixers. You must be a member to host a
mixer and you are welcome to co-host with your friend's businesses. We would love it if our new
members would take part in hosting some of next year's mixers. Make sure to give others an opportunity
if they want it. So talk to your friends and business partners and reach out if interested.

Contact Dawn Murray at:
dmurray@custersd.com or (605)- 673-2244 to set your date





1.      1880 Train
2.    1881 Courthouse Museum
3.    A Walk in the Woods
4.    Aflac- Carol Perrigo
5.    American Family Insurance- Ronni Calvird Agency, Inc
6.    Aspen +Pine Realty
7.    Aspen Federal Credit Union
8.    Bakers Bakery
9.    Bavarian Inn
10. Beecher Rock Vehicle Storage
11. Best Western Buffalo Ridge Inn
12.Big Pine Campground
13.Black Hills & Badlands
14. Black Hills Electric Cooperative, Inc
15. Black Hills Federal Credit Union
16.Black Hills Playhouse
17. Bradeen Real Estate & Auctions, Inc
18. Buffalo Ridge Camp Resort
19. Buglin' Bull
20. Busy Ewe Farm & Fibers
21. Carr Electric Company, LLC
22.Chalet Motel
23. Chamberlain McColley’s Funeral Home
24. Chapel in the Hills
25. Chief Motel
26. Christy Chamberlain & Bob Reich
27. City of Custer
28. Claw Antler and Hide Inc
29. Colleen Hennessy and Jim Frank
30. Comfort Inn & Suites
31. Craig Hindle Construction
32. Crazy Horse Memorial

33.Custer Ace Hardware
34. Custer Ambulance Service
35.Custer County Chronicle (SHP Holdings, LLC)



35.Custer County Chronicle (SHP Holdings, LLC)
36. Custer County Library Foundation
37. Custer County Republicans
38. Custer Dental Studio
39. Custer Heating and Air Conditioning
40. Custer Lions Club
41.Custer Lutheran Fellowship
42. Custer Mile High Garden Club
43. Custer Mt. Rushmore KOA
44. Custer Senior Center
45. Custer State Farm
46. Custer State Park
47. Dacotah Bank
48. Dakota Greens- Custer Greenhouse & Nursery, Inc
49. Dakota Photographic
50. Days Inn
51.Days Inn
52. Deep Creek Art Gallery
53. Diane Dennis
54. Double Diamond Ranch
55. Eagles Landing Lodge
56. Econolodge Custer
57. Edward Jones- Mark Koch
58. Edward Jones-Kris Zerbe
59. enCore Energy Corp
60. Feel Good Café
61. First Choice Lock and Key
62. First Interstate Bank
63. Floors and More Cleaning and Restoration
64. Four Mile Old West Town and Campground
65. Fred and Wendy Hlvala
66. Freedom Hills Wealth Management
67. French Creek Supply- NAPA Auto Parts
68. George S Mickelson Trail
69. Gold Valley Camp
70. Golden West Telecommunications
71. Good Karma Jewelry
72. Grizzly Gulch LLC
73. Harney Peak Chapter, NSDAR
74. Highmark Credit Union
75. Holiday Inn Express & Suites
76. Homestead Carpet Care
77. Horatio's Homemade Ice Cream
78. J & M Lawn Care LLC

79. Jackie Hartwick
80. Jenny’s Floral
81. Jim and Patti Lee
82. John and Diana Carson



82. John and Diana Carson
83. Jon Gindhart, DC, PLLC
84. Jorgensen Log Homes Inc
85. K & S Stagecoach Stop
86. Ketel Thorstenson, LLP
87. Kitchens by Karla
88. Lampert Properties
89. Lasting Impressions Unlimited
90. Lewis Realty/ KW Black Hills
91. LFC Veterinary Service, LLC
92. Lynn’s Dakotamart
93. McGas Propane LLC
94. Miner’s Cup LLC
95. Mountainview Baptist Church
96. Mt Rushmore Brewing Co.
97. Murray Auto Repair LLC
98. Nelsons Oil & Gas
99. New Trails Ministry
100.                    Nielsen Enterprises, LLC
101.                    NXTLAW
102.                    Operation Black Hills Cabin
103.                   Our Redeemer Lutheran Church
104.                    PDQ Construction
105.                    Peaceful Meadows, LLC
106.                   Pleasant Valley Farm & Cabins LLC
107.                   Plenty Star Ranch Retreat
108.                    Prairie Hills Transit
109.                    Road Runner, Inc
110.                    Rock Solid Enterprises, LLC
111.                   Rocket Motel, LLC
112.                    Ronald McDonald Charities
113.                    Rush Mountain Adventure Park
114.                    Sentinel Federal Credit Union
115.                    Sew What?
116.                   Skogen Kitchen
117.                    Southern Hills Title, Inc
118.                    Sprockets Fun Foundry
119.                    Star Ridge Advertisments
120.                    Starr Insurance
121.                    Steve & Yolanda Davis
122.                    Stone Décor and Supply
123.                    Sunshine Storage
124.                    Super 8

125.                    Tallgrass Landscape Architecture
126.                    Tanglewood Estates
127.                   Tennyson Investments, LLC
128.                   The Blind Guy of the Black Hills, LLC



128.                   The Blind Guy of the Black Hills, LLC
129.                   The Hills Inn
130.                   United Way of the Black Hills
131.                   USDA Forest Supervisor Office  
132.                   Valhalla Legal, PLLC
133.                   VFW Post 3442
134.                   Vineyard Black Hills
135.                   World Fossil Finder Museum
136.                   Zonta Club of the Southern Black Hills

 

WELCOMEWELCOME

NEW MEMBERS!

Edward Jones-Jared Slagle
Rise- Custer

DGR Engineering
Glen Erin Horse Camp
Custer's Rendezvous
Rapid Fire Protection

Black Hills Bronco Adventures
Sage Creek Grille

MEMBER SPOTLIGHT



#MembershipMonday 

This week's membership Monday is all about the Buglin' Bull Restaurant and Sports Bar. Here are some words from
the business.

"Welcome to Buglin’ Bull Restaurant and Sports Bar! Nestled in the heart of Custer, South Dakota, we pride ourselves
on offering a unique dining experience that combines the flavors of the wild West with a cozy, family-friendly
atmosphere. Whether you're craving our mouth-watering steaks, signature burgers, or refreshing craft beers, our menu
has something to satisfy every palate. Join us for a meal, catch the game on one of our big screens, and experience the
warm hospitality that makes Buglin’ Bull a local favorite."

AREA EVENTS

https://www.facebook.com/hashtag/membershipmonday?__eep__=6&__tn__=*NK*F
https://www.facebook.com/BuglinBull?__tn__=-%5DK*F
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Southern Hills United Way Month of Caring Kick-Off Breakfast

September 19, 2024  8-9:30 am
Custer Library Parking Lot
Volunteer Teams are welcome to grab-and-go or hang out a bit and meet
some of the agencies in the area. Most importantly, wear your shirts!





















ANNOUNCEMENTS







United Way of the Black Hills has launched its 2025 Campaign.

Campaign packets and materials have been distributed and are available
on our website. 
Get the Pack Back Day is scheduled for October 3, 2024.

The campaign will end November 21st, but all donations through the
end of the year will be tax deductible.

https://unitedwayblackhills.org/community-giving-campaign/






Printable Copy

https://files.constantcontact.com/5db701af301/ac4a5595-f4f7-47bc-8753-d52c74d36080.pdf?rdr=true








NEWS FROM THE STATE

SEPTEMBER 2024
SDVISIT.COM

https://click.email.travelsouthdakota.com/?qs=aca31beb91997945ffa40c10c5c0d80500aba94958ca452d07d5503fdbf42b678f2fa2af695313d38ddad67249e7c4c61411b95803e8f57c


FALL WEBINAR SCHEDULE
Accessible travel, destination storytelling, powwow etiquette, all the Interstate Welcome Center info you could ever want
— our fall webinar series is ready to rock your Tuesdays. Here’s what we have in store for the rest of 2024. Learn more
and watch previous webinars at SDVisit.com.
Starting on September 10 and going forward, all webinars will take place at 11 a.m. CT / 10 a.m. MT.
Please contact Bailey Tysdal with any questions.

TUESDAY, SEPTEMBER 10, 2024

ACCESSIBLE TOURISM:
ETIQUETTE AND RESOURCES
REGISTER NOW »

TUESDAY, OCTOBER 8, 2024

Big stories, local connection:
enrolling local & regional media to be
your biggest ambassadors
REGISTER NOW »

TUESDAY, NOVEMBER 5, 2024

WACIPI 101: VISITOR ETIQUETTE 
REGISTER NOW »

PRESS RELEASE

https://click.email.travelsouthdakota.com/?qs=aca31beb91997945e199a4284504594d566b02e4691d0ad9b41887202e8956645c0259a47f4af7410635e6bdc4e1ac2f9f0ab6cd64df4586
mailto:bailey.tysdal@travelsouthdakota.com?subject=Fall Webinar Series 
https://us06web.zoom.us/webinar/register/WN_guQRvjJeSwWWUxhDAqxTig#/registration
https://us06web.zoom.us/webinar/register/WN_vm2v7DM9RTaHWt1gCDDtVw#/registration
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The BHP Broadway Raffle Features New Experience Options for
Winners

The Annual Broadway Raffle is Currently Underway! Tickets Available Here.
 

For Immediate Release
South Dakota — The BHP Broadway Raffle is closing in on its final weeks! This year features a “Choose Your Own
Experience”option! Lucky winners can choose between an all-expenses paid trip to New York City, reservations for
two on The Broadway Cruise, or a cash prize of $2500. Raffle tickets are $125 each , and only 400 tickets will be
sold. The Broadway Raffle officially closes on September 20, 2024, at 5:00 pm MT  or when all tickets are sold.
 
Winners can choose either a 5-day trip to NYC including: Travel from any airport in the continental U.S. Hotel
Accommodations for 2 (double occupancy, queen beds) at a midtown hotel for 5 days and 4 nights. Gray Line bus tour
of Manhattan. Tickets for two to 2 Broadway shows, selected by the winner. Prix Fixe dinner for 2 at Sardi's prior to the
show.
 
Or, they can choose a Broadway Cruise getaway from March 25-April 5, which includes: Round-trip airfare to Miami
(March 24-April 5). Hotel accommodations in Miami (March 24 & April 4). Interior cabin on floor 10 (upgradeable). 3
ticketed shows featuring Broadway stars. All meals, basic drinks (alcoholic drinks not included), and all pools and
amenities.
 
Or winners may choose a $2500 cash prize.
 
Purchase of these raffle tickets are not tax deductible. Residents of Hawaii Kansas, and Utah are not eligible to
participate in this raffle due to state laws. Entrants must be 21 years or older to purchase a ticket.  The winner
will be chosen at random by the raffle service "Raffle Creator." The winner of the raffle will be contacted when
the drawing occurs after 400 tickets have been sold or by 5:00 pm MST on Friday, September 20. To
read the full terms and conditions of this raffle, and to purchase your tickets today, visit the Black Hills Playhouse’s
website at: www.blackhillsplayhouse.com/raffle
 

###
 

SPEAK Network Invites the Public to a Four-Week-Long Positive
Self-Discovery Class Series This October

https://www.blackhillsplayhouse.com/raffle
http://www.blackhillsplayhouse.com/raffle


Self-Discovery Class Series This October
Registration is now open for this four-week-long series!

 
For Immediate Release

Rapid City, SD. — SPEAK Network invites anyone interested in building up their self-resilience to attend the Positive
Self-Discovery Series–a four-week class series starting October 3, 2024. The Positive Self-Discovery series is designed
to help people become more confident in themselves and build resiliency. The SPEAK Network believes the first line of
defense can be learning to rely on our own strengths and learning tools to help us through difficult situations.
During this weekly class series, attendees will have the opportunity to learn: How to recognize and cultivate their
personal strengths, ways to improve self-regulation, as well as how to resolve conflict, both internally and with others.
“We are excited to bring this series back this fall because we believe this class really helps participants learn to not only
feel stronger in their own right but also understand resources and techniques available to them in times of need,” said
Tamara Keefner
This four-week class series is well suited for anyone interested in learning personal techniques that can help both in a
crisis and in day-to-day life.
Class size is limited, so reserve your space soon! To learn more about this class series and to register, visit the
SPEAK Network website.
 

###
 
 
FOR MORE INFORMATION:
TAMARA KEEFNER
Executive Director, SPEAK Network
Call: (605) 381-9114
Email: tkeefner@speaknetwork.org
 
About SPEAK Network
SPEAK Network is a group of volunteers who believe suicide is preventable. We implement evidence-based strategies to
destigmatize suicide and to improve best practices that help support persons at risk for suicide. To learn more about the
work of SPEAK Network, visit https://www.speaknetwork.org/purpose-history

Project Update
Friday, Aug. 23, 2024

Current Conditions:

Construction has now resumed on U.S. Highway 385. Milling (removal of the existing pavement)
north of Silver City Road begins on Monday, August 26, 2024.

 
The speed limit has been reduced through the construction area.

 
Users of the roadway can expect delays of approximately 15 minutes and the use of flaggers from
Pactola Dam to the Pennington-Lawrence County line.

 
Traffic is being diverted onto two gravel diversions (temporary at-grade roadways next to the
original road). Diversion 1 is immediately south of the Lawrence-Pennington County line, and
Diversion 2 is located 1.3 miles south of Lawrence-Pennington County line. A width restriction of
12 feet is in place.

 
The contractor is applying water to the gravel roadway to control dust as needed. 

https://www.speaknetwork.org/upcoming-events/october-2024-positive-self-discovery-series
https://www.speaknetwork.org/positive-self-discovery-program
https://www.speaknetwork.org/purpose-history


The contractor is applying water to the gravel roadway to control dust as needed. 

View Construction Updates

� Construction Zone Reminders �
Follow posted speed limits in construction zones.
Be aware of flaggers and other construction workers in the construction area.
If you are following a pilot car, stay with the line, and do not stop or exit your vehicle in the project
area.
It is illegal to go beyond cones and barriers within construction zones even when the contractor is
not working.

Stay Connected
Take a moment now to share this email with neighbors, friends, coworkers, and anyone else who might
be interested in the U.S. Highway 385 Construction Project. Then encourage them to sign up for these
project email updates at https://us-385.com.
A free text-in service is being used to communicate any major traffic changes. To subscribe, simply text
“US385” to605-566-4041. Subscribers can unsubscribe at any time.

https://us-385.com/project-updates/
https://us-385.us10.list-manage.com/track/click?u=56677074cc50fcb5bd3708ac0&id=6559d95623&e=521654a283


Custer Senior Center
August Activities September Activities

https://files.constantcontact.com/5db701af301/c420fdd1-2efd-4f3e-afc7-478b97ade88a.pdf?rdr=true
https://files.constantcontact.com/5db701af301/9941dd83-4717-454b-a7b2-8ae1eb67043e.pdf?rdr=true


Click here to Check out the Custer School District Information

WEEKLY INSPIRATION

HELP WANTED

https://secure.smore.com/n/xe95d


Be sure to check out the Help Wanted section on our Website:

Our Address:
615 Washington Street

Custer, SD 57730

Phone Numbers:
605-673-2244
800-992-9818

dmurray@custersd.com /custersd.com

Send Us An Email Visit our Website

Follow Us

    

Custer Area Chamber of Commerce | 615 Washington St. PO Box 5018 | Custer, SD
57730 US

Unsubscribe | Update Profile | Constant Contact Data Notice
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